
Welcome to our new ARROW members! 

Got Hazardous Waste?  Use the VSQG Program 

Dakota County has developed 

a way for businesses to dis-

pose of their hazardous waste 

in an environmentally-

responsible way.  Included 

with this newsletter is the 

application for the VSQG 

program.  Participants set up 

an appointment at the Recy-

cling Zone to dispose of their 

hazardous waste in an easy, 

convenient and cost-effective 

way.  

 

Hazardous Waste 

The term ñhazardous wasteò 

means any material that is a 

potential hazard to human 

health or the environment if 

disposed of improperly.  

Paints, pesticides, batteries, 

solvents and certain cleaning 

agents are common examples 

of hazardous materials.  See 

application for a full price list. 

 

Fluorescent Bulbs and    

Electronics 

Fluorescent light bulbs con-

tain a small amount of mer-

cury and must not be thrown 

in the garbage.  In addition, 

Minnesota State law requires 

that electronics such as com-

puters and TVs be recycled, due 

to lead and other hazardous 

materials.  The Recycling Zone 

has special drop-off days for 

businesses to dispose of these 

items.  From 9 am to 2 pm on 

the second Tuesday of each 

month, drop off bulbs for $0.25 

to $1.15 each and electronics 

for $0.35 per pound.  See price 

list for details. 

 

For more information on the 

VSQG program and other    

Recycling Zone programs for 

businesses, call 952-891-7557. 
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Our new ARROW 

members are      

reducing waste by:  

Buying PCW recycled-

content office paper 

Providing customers with 

an electronics disposal 

program 

Reusing plastic bags from 

shipments as trash can 

liners 

Selling compost containers 

for kitchen scraps 

Buying electricity from 

wind sources 

And more! 
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Apple Valley/Eagan  

The First Impression Group 

Bachmanõs Garden Center 

Pahlõs Market 

Materials Processing Corp. 

Burnsville  

Walser Subaru 

Island Gourmet 

Indigo Tea Company 

On-Demand Group 

Best Buy: Burnsville 

The following businesses and organizations have recently joined the ARROW Program.   
This free program recognizes businesses and organizations for their environmentally preferable choices in         

managing resources. 

SPECIAL SECTION:  

Energy Efficiency  

The Very Small Quantity Generator Program is 

for businesses and organizations disposing of less 

than 220 pounds of hazardous waste (paint, 

pesticides, batteries, etc) per month. 



There are many ways businesses can 

reduce their resource use.  Some of 

those actions start at the office.  Not 

only is an eco-conscious office good 

for the environ-

ment, it also 

saves money. 

 

Reduce 
The easiest, most 

effective way to 

reduce your dis-

posal costs is to 

minimize the waste your business 

creates. 

Using the 2-sided printing option 

for office documents cuts down 

paper waste significantly. 

Packaging accounts for a large part 

of business waste.  Buy supplies in 

bulk or economy size packaging.  

Refrain from over-packaging your 

businessôs products. 

Custodial services can reduce 

waste by purchasing solutions in 

concentrate and using refillable 

applicators. 

 

Reuse 

Another way to reduce your officeôs 

impact is to reuse to the maximum 

extent.   

A ñbring-your-own-mugò policy 

reduces the number of disposable 

coffee cups needed. 

For internal mail, use reusable 

interoffice envelopes. 

Set aside office  pa-

per that only has print-

ing on one side.  Most 

printing centers can 

make ñscratch padsò 

from that paper, which 

can then be used as 

note pads in the office. 

 

Recycle 

Waste that cannot be avoided or 

reused should be recycled if possi-

ble.   

This includes the basics: paper 

products, plastic bottles, and alu-

minum or tin cans. Call your 

garbage hauler to request   

recycling pick-up in addition 

to garbage collection.   

In addition, electronics such as 

computers, monitors and tele-

visions need to be disposed of 

through a certified recycler.   

Other tech-related waste such 

as CDs, video tapes, printer 

cartridges and battery chargers 

can be disposed of responsibly. 

Go to www.greendisk.com for 

more information. 

Buy Recycled-Content Products 

Supplying your office with recycled 

materials closes the recycling ñloop.ò  

Many large manufacturers have 

launched eco-friendly lines of office 

supplies that include products with 

up to 100% post-consumer waste 

(PCW) recycled content.  Ask your 

supplier for products with recycled 

content, or browse eco-conscious 

supplies for yourself at 

www.terrachoice-certified.com 

(click on ñGreen Productsò). 

 

Compost 

Food scraps, coffee grounds, leaves 

and grass clippings need not be taken 

to a landfill.  Instead, start an office 

composting program.  Put containers 

in the lunch room (such as this bin, 

left) with instruc-

tions for what 

can be com-

posted.  Work 

with mainte-

nance to set up a 

compost bin.  

Your landscapers 

can use the com-

posted soil on the 

grounds, saving money and reducing 

waste!  Visit www.epa.gov/waste 

and click ñCompostingò for more. 

uses 50,000 KWh annually.  More than 20% 

of that can be associated with spam.  The 

majority of spam-related energy use can be 

attributed to e-mail users viewing and delet-

ing spam e-mails. 

The simplest solution is to install spam-

filtering software on office computers.  Soft-

ware will not eliminate energy use due to 

spam, as filtering makes up a portion of the 

power your PC uses.  However, without spam 

filters, greenhouse gas emissions associated 

with spam increase up to five-fold, due to the 

time needed to manually sort spam messages.  

Unwanted e-mail, known as ñspam,ò is a 

common problem for e-mail users and busi-

nesses.  But did you know that spam also 

impacts the environment?  A study published 

earlier this year found that a single spam e-

mail has a carbon footprint of 0.3 grams.  A 

ñcarbon footprintò is measured by the green-

house gases (such as CO2) emitted by a given 

action.  Multiply that by the total number of 

spam e-mails sent annually, and you have a 

carbon footprint equivalent to driving a car 

around the Earth 1.6 million times! 

At a typical medium-size business, e-mail 

The Carbon Footprint of Spam E-mail  
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An estimated world-
wide total of 62 trillion 

spam emails were sent 
in 2008. 

Creating an Environmentally -Conscious Office 



  If meeting materials must 

be printed, print materials 

double-sided, on a minimum 

of 30% post-consumer con-

tent recycled paper. 

 

  Only serve beverages in 

reusable cups or recyclable 

containers. Avoid bottled 

water whenever possibleð

use water pitchers instead.  If 

additional serving ware is 

necessary, only use reusable 

plates and silverware. 

 

  If you think you may have 

leftover food, contact local 

shelters or food kitchens for 

donation opportunities. 

A 2006 study of 25 different 

venues and events indicated 

that, on average, 2.44 lbs of 

waste is generated per visitor, 

per day.  Statistics like this 

led to the forming of Green 

Gatherings, a resource to help 

reduce the environmental 

impact of future events in the 

area.  Here is just some of the 

information you can find: 

 

Tips for Business Meetings: 

  In place of printouts, 

consider using a laptop and 

projector to project all meet-

ing materials.  Make meeting 

materials available electroni-

cally following the meeting. 

  Make sure that the venue 

for your meeting provides 

recycling for paper, cans and 

bottles.  Point out recycling 

containers to attendees at the 

beginning of the meeting. 

 

  Share information with 

meeting attendees on efforts 

made to make the meeting 

green and how they can help. 

 

For more tips on greening 

business meetings, checklists, 

vendor information and other 

green resources, go to: 

www.mngreengatherings.org 

Business Meeting?  How to Green your Gathering 
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New Go -To Recycling Guide for Area Businesses  

If you are looking for ways to reduce 

waste at work, look no further than the 

internet.  The Solid Waste Manage-

ment Coordinating Board (SWMCB)

ðthe Twin Citiesô solid waste govern-

ment agencyðprovides recycling and 

disposal information to area busi-

nesses via the website www.Rethink 

Recycling.com.  Formerly Green 

Guardian, Rethink Recycling offers a 

number of helpful resources to reduce 

waste and ultimately save your com-

pany money. 

Waste Management Guide 

Clicking on the ñFor Businessesò  

section of the Rethink Recycling   

website takes you to the Resourceful 

Waste Management Guide.  Here, you 

will find a comprehensive list of mate-

rials and recommended ways to dis-

pose of them, including maps of the 

disposal sites in the area. 

 

Tips by Industry  

Rethink Recycling also provides more 

specific information for businesses in 

the shipping and construction industry, 

as well as tips for offices and govern-

ment agencies.  The ñTips by Indus-

tryò section is a great resource for en-

vironmentally-minded businesses that 

are looking for ways to do more. 

 

Reduce, Reuse, Recycle 

Some of the best practices are also 

some of the simplest: Successful waste 

management programs follow three 

basic principles that, in practice, work 

together.  Reduce waste before it   

occurs.  Manage waste through reuse. 

Pursue recycling opportunities.  

Checklists and directories help busi-

nesses get on track with the three 

ñRòs. 

 

And Moreé 

Lists of local, county and state re-

sources, links to other helpful sites, 

and a glossary of recycling terms pro-

vide convenient answers to any ques-

tions you may have about reducing 

waste.  For more information, go to 

www.RethinkRecycling.com. 
Rethink Recycling homepage: a new recycling resource for environmentally-minded businesses. 
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From small 

meetings to 

large festivals, 

Green Gather-

ings has a variety 

of resources to 

help you "green" 

your next event.  

http://www.rethinkrecycling.com
http://www.rethinkrecycling.com
http://www.rethinkrecycling.com

